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Opportunity #1 ..L‘__

« Students assigned a topic and/or, chapter
and are asked to explain it to the class

* Group activity
* Respond to student questions

« Evaluated by other students for clarity,
ablility to explain and response to
guestions.



Opportunity # 2 ...L—‘/__

* Marketing Plans presented by students at
the end of semester.

* Plans evaluated and scored by non-
presenting students

* Provide at least one positive ( what was
good) and one developmental ( areas to
iImprove suggestions)



Results ‘L—A/__

* Improved understanding and retention by
presenting students

» Pay careful attention to peer remarks

» Evaluating students begin to focus on
iImportant areas of their own presentation

« Student observations are very insightful
and constructive ( often things Prof.
missed)
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Thank You !




